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Creative Place-making in Transportation 

 

 

• 	  Heidi	  Guenin,	  Policy	  Manager,	  Transporta7on	  and	  Land	  Use,	  
Upstream	  Public	  Health	  
	  
• 	  Kathleen	  Ferrier,	  Director	  of	  Advocacy,	  Circulate	  San	  Diego	  
	  
• 	  Renata	  Soto,	  Execu7ve	  Director,	  Conexión	  Américas	  
	  
• 	  Rochelle	  Carpenter,	  Deputy	  Outreach	  Director,	  Transporta7on	  for	  
America	  and	  Senior	  Policy	  Analyst,	  Nashville	  Area	  MPO	  



T4America: Network of Leaders 

 
 

T4A members cut 
across fields, trades, 

professional 
backgrounds to 

promote forward-
looking 

transportation 
solutions in their 

regions. 
 



The Challenge 

Health, social equity and environmental 
performance measures and place-making in 

transportation 

 



Creative Place-making in Transportation 

 

 

What	  is	  Crea+ve	  Place-‐making?	  
	  	  

Empowering,	  influen7al,	  tangible,	  immediate	  
par7cipa7on	  of	  communi7es	  on	  their	  future	  

transporta7on	  projects	  	  
	  



Creative Place-making in Transportation 

Irrigate: Year One Impact in St. Paul, MN  

https://www.youtube.com/watch?
v=4oePXcW6axk&sns=em  



Creative Place-making in Transportation 

“For	  the	  first	  7me	  in	  human	  history,	  people	  are	  systema7cally	  
building	  meaningless	  places.”	  -‐	  W.	  V.	  Walter	  	  



Creative Place-making in Transportation 

 

“Making	  art	  is	  an	  act	  of	  crea+on	  that	  gives	  people	  a	  sense	  of	  agency	  
—	  the	  experience	  that	  they	  can	  change	  the	  physical	  world	  and	  the	  

world	  of	  the	  people	  around	  them.”	  	  
	  

-‐Erik	  Takeshita,	  LISC	  	  	  
	  


